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Abstract

In Bangladesh Parcel Delivery Companies are getting very popular due to their activities of delivering packages and other important documents. There are about 51 domestic courier service companies, 61 international courier service companies and 16 on board courier service companies operating their business in Bangladesh.

 On the other hand, Bangladesh post office is delivery parcel and other postal related services. It is an attached department of the Ministry of Post and Telecommunications. It is a very well-known institute, has branches even in the remotest area of Bangladesh and working for long ago. The general delivery time is 2–3 days depending upon the distance and communication of destination.

The Ministry of Post and Telecommunications and The Bangladesh Post Office has an important role to regulate and control the activities of parcel delivery companies, improve the services which they render to the customers, ensure accountabilities. The Government of Bangladesh has already established an attached department under Post and Telecommunications Division and that is Mailing Operator and Courier Service Licensing Authority. 
The main objective of the study is a) To give an overview about parcel delivery companies and post offices of Bangladesh. b)  To make a comparison   in respect of delivery time, service charge   and consumer’s satisfaction between parcel delivery companies and post offices. c)  To find out the area and ways of reform of post offices of Bangladesh. 
In this study both primary and secondary data was collected. Primary data was collected from the different parcel delivery companies as well as service recipients and secondary data was collected from official records, annual reports and websites. The interview was conducted in Bengali but the data was analyzed in English. The main focus of this study was to investigate the service quality of parcel delivery company. The consumers were asked about the Satisfaction level with the service provided by Parcel Delivery Companies, whether they get the delivery in time,
Is there any incidence of Parcel damage and is there any provision of compensation for damage? And the answer was not fully satisfactory.
We know, Parcel delivery companies serve the people through their work but there is a considerable gap in providing quality services. Due to lack of quality delivery center, lack of manpower, lack of sufficient vehicles, failure to understand the importance of working environment development, indifference, lack of supervision etc., they are not able to raise the quality of their service to the desired level. Moreover, the main objective of parcel delivery companies is profit. The government can play an important role to improve the service of the parcel delivery company and through proper initiative from the government this important sector will get a touch of modernity.

Introduction

1.1Background                                                                                                                                                  
Parcel delivery companies are getting very popular in Bangladesh due to their activities of delivering packages and other important documents of people. The most important thing that is considered for separate courier services is the speed of delivery and efficiency of delivery. There are 51 domestic courier service companies, 61 international courier service companies and 16 on board courier service companies operating their business in Bangladesh (www.mocsla.gov.bd,). Basically, a company which is involved with the delivery of packages and other documents will have to set up a delivery centre in a well communicable place. The place will be known to all so that the parcel senders can easily find out and reach them. But there are some limitations and faults of the companies which are involved in parcel delivery and that is poor customer service, imposing of unexpectable conditions, irrelevant pricing, careless handling of parcels, reluctance of damage compensation etc. Parcel delivery services are known for their speed of delivery. These parcel delivery companies offer Courier many services which include next day delivery, premium delivery and same day delivery. Considering the needs and requirements, it becomes popular among the people day by day. There are so many benefits associated with the use of parcel delivery companies. Safe delivery of parcels, reasonable rates, packaging and parcel tracking are some of the benefits of lifting for parcel delivery services. There are also many other perks and discounts offered by different companies.  Parcel delivery companies want to attract the senders offering parcel tracking services as the sender can track the parcel from the comfort of home or office or business centre. It’s very simple but trustworthy. Just insert the tracking number on the official website of the company and it will show the current location of the parcel.  Besides this there are other good reasons to use parcel delivery system like speed of service, completeness of service at door steps, security from theft, size and weight wise charge, careful handling, damage compensation etc.
The delivery process of transporting goods from one place to another happens through the company's own transport system via roads. Sometimes they use the railroads also. For overseas shipping lanes on the sea and air line networks are also used.  Parcel shipping refers to shipping lighter, smaller, boxed items. Typically, parcel means packages that weigh 100 pounds or less and can be moved without assistance. The sender goes to the local office or depot of a parcel delivery company with the parcel, booked it and which is then picked up by the parcel delivery companies and dispersed to the customers. Once it has been collected, it is going to be taken to a local depot and a sortation hub, where it finds its way to the recipient’s address. This process is done a couple of times until the final delivery.

Bangladesh post office is a well-known institute in respect of parcel delivery and other postal related services. It is an attached department of the Ministry of Post and Telecommunications. The main services of the Bangladesh post office are to mail letters, Postal Life Insurance (PLI), postcards, parcels, newspapers and periodicals, books, or packets. The general delivery time is 2–3 days depending upon the distance and communication of destination.
Electronic Money Transfer Service (EMTS), which started operations on 26 March 2010 is very effective and useful for the business person as well as the marginal people. This service was commercially launched in a limited scope (in 104 post offices) on 10 May 2010. However, in response to customer's demand, this service has now been expanded and throughout the country about 2750 post offices are providing the service including all district Head Post Offices, upazila and important/busy rural post offices. This service has got wide acceptability and popularity within a short period of time, which can be regarded as a significant achievement of the present government.

1.2 Problem Statement

There are so many benefits associated with the use of parcel delivery companies. Safe delivery of parcels, reasonable rates, packaging and parcel tracking are some of the benefits of lifting for parcel delivery services. There are also many other perks and discounts offered by different companies.  Parcel delivery companies want to attract the senders offering parcel tracking services as the sender can track the parcel from the comfort of home or office or business centre. It’s very simple but trustworthy. Just insert the tracking number on the official website of the company and it will show the current location of the parcel.  Besides this there are other good reasons to use parcel delivery systems like speed of service, completeness of service at door steps, security from theft, size and weight wise charge, careful handling, damage compensation etc.
 
The Ministry of Post and Telecommunications and The Bangladesh Post Office has an important role to regulate and control the activities of parcel delivery companies, improve the services which they renders to the customers, ensure accountabilities. The Government of Bangladesh has already established an attached department under Post and Telecommunications Division and that is Mailing Operator and Courier Service Licensing Authority.

1.3 Objectives of the study 
a)  To give an overview about parcel delivery companies and post offices of Bangladesh. 
b)  To make a comparison   in respect of delivery time, service charge   and consumer’s satisfaction between parcel delivery companies and post offices.
c)  To find out the area and ways of reform of post offices of Bangladesh. 

1.4 The Significance of the Study
The emergence of parcel delivery electronic commerce, or e-commerce, has placed home delivery service at the heart of an effective e-supply chain system (Agatz et al., 2011) that aims to deliver speed, convenience, and quality. A good home delivery service ensures that an e-commerce retailer is able to integrate speed, response, convenience, quality, care, and a seamless experience for online customers. Such a capability can provide an edge over in-person shopping and self-pick-up service. Simply defined as a delivery activity provided by a firm (Yamoto, 2007) or services provided in which goods and products are dispatched to customers' door (Kassim and Asiah Abdullah, 2010), the spectrum of home delivery service ranges from common to rare products, from existing traditional grocery services to food purchased online and to all kinds of essential items bought online for delivery to customers’ doorsteps (Kassim and Asiah Abdullah, 2010).On the other hand most govt services in Bangladesh are mostly unpopular. Public thinks that government services are poor and inefficient service. For centuries, postal service is one of the vital govt service. Bangladesh post serves people for delivering postal services at door steps. There are a lot of problem in post offices to serve people a quality and prompt service. Besides this mis-behavior of employee, poor management, lack of transparency and accountability, lack of track and trace system etc. are also the barrier to disperse quality and satisfactory service. 
1.5 Limitations of the Study 
This research study might be limited with some constraints. The main limitations are as follows;
a)  Time limitation: The study was conducted within a very short    time which was not enough 
b)  Lacking of Database: The parcel Delivery Company does not maintain any data

2.0 Review of Literature
Courier Service demand during COVID-19 Pandemic in India Stephy Grace Oommen Integrated MCA Amal Jyothi College of Engineering, Kanjirappally stephy.
 The study was conducted in India during the early stage of Covid-19. The Covid-19 had led to lockdowns worldwide, People were bound to stay at home. since there was no way to go shopping, and online sales rose along with parcel deliveries throughout the epidemic. The passenger flights were also banned due to Covid19 lockdowns and closed borders. The air couriers and cargo got canceled and some got delayed. As a result, the number of parcel carriers has increased rapidly. The study aims to highlight the growth and development of demand on the use of the two most commonly used courier services DHL and Blue available in India during the COVID-19 pandemic. DHL and Blue are the most common and popular companies in the courier delivery service sector in India. The data was analyzed using descriptive analytics to establish the mean, percentage, and correlation. These findings emphasize the importance of courier services during the COVID-19 outbreak. Keywords—Courier service; delivery demand; Covid-19; pandemic 
Courier services companies deal with package delivery. During the COVID-19 pandemic in India it became one of the most successful enterprises in India. Since most people were diverted due to the community quarantine imposed to prevent the spread of Corona. It was difficult to purchase things from outside. In this crucial period the speed and effectiveness of package delivery undoubtedly plays an important role. (NCECA,2022)

Personnel on customer satisfaction: Evidence from a developing country

The study was conducted in Dhaka, Bangladesh, which has a rapidly growing digital sector. Data was collected using a structured questionnaire and 259 respondents were interviewed who received home delivery services. Partial Least Square Structural Equation Modeling (PLS-SEM) with SmartPLS tool was used for data analysis. The findings revealed that customer satisfaction mostly depends on service quality, customer perceived value, and trust. On-time delivery, better service, pro customer attitude and trust towards service providers are the most influential factors that contribute to customer satisfaction. The aim of the study was to explore the effects of service quality of home delivery on customer satisfaction where trust plays an intervening role. The relationship between service quality and customer satisfaction and the relationship between customer perceived value and satisfaction were both partially arbitrated by trust. This study dispenses intuitions for managers to develop reliability and build trust in their service delivery workforce (Hossain et al 2021). 
Cross-border E-commerce report (2020) mentioned that the major findings refers to the fact that service quality is the result of consumers’ evaluation. This is a process in which consumers compare their expectations with the services actually they receive. Hence, the term “perceived service quality” is often used to describe this conceptual approach. It is a subjective judgment of the service quality that is provided. It is positively correlated with, however, not equivalent to satisfaction. The authors argue that there are two main differences in perceived service quality and satisfaction. First, “perceived service quality is a global judgment, or attitude, [related] to the superiority of the service, whereas satisfaction is related to a specific transaction”. Second, expectations are defined and used differently within service quality and satisfaction research. Expectations in the service quality literature are more likely to show consumer preferences. However, the authors also acknowledge that perceived service quality and satisfaction are related to some extent. Parasuraman et al. 's (1985; 1988) gap model (also called SERVQUAL model) has been adopted by various researchers for a variety of services throughout the following decades of marketing research. Parasuraman et al. 's (1985; 1988) proposed that perceived service quality is a function of the differences between expectation and perception along different service quality dimensions.
According to a survey conducted by Meta Pack in 2017 among consumers who had made an online purchase within the last six months in six EU countries and the US, more than half of the consumers stated that their delivery experience plays a decisive role in their selection of online vendors. They may choose another retailer if the delivery options are more convenient for their needs. Furthermore, about one third of the consumers stated that they expect the delivery options to be displayed on the product page. Therefore, providing a wide range of delivery options that allow consumers to personalize the delivery process as well as provide transparency within the entire delivery process will lead to a positive consumer experience and increase the likelihood of purchasing online. The more options open to consumers, the higher the likelihood of a positive consumer experience. Highly valued options are fast, free and trackable deliveries. Meta Pack (2017) found that these options contribute to the overall consumer satisfaction. Similar results were found by the DPD group (2017), even though this study considered a different set of consumers. DPD group (2017) conducted a survey in summer 2017 covering European e-shoppers aged 18 years and over across 21 European countries and Russia. Particularly when looking at the question of what options would make them more likely to purchase from a website or retailer, 85% and 78% stated next day or same day delivery. 83% of the consumers considered real-time tracking of delivery as an important option. The questionnaire integrated several other options as well that influence consumer decision. In 2017, the IPC (2018) conducted a survey among cross-border e-commerce shoppers. The survey took place in 31 countries – including 20 EU/EEA countries – among frequent cross-border online shoppers. Cross-border consumers value by and large the same delivery options. (Grönroos (1982; 1984)1 and Parasuraman et al. (1985; 1988)2. 

3.0 Methodology 	
Since the parcel delivery market is highly competitive, related companies are reluctant to provide required data. In this study both primary and secondary data has been collected. Primary data has been collected from the different parcel delivery companies as well as service recipients based on random sampling. Secondary data has been collected from official records, different books and journal, annual reports and websites. The interview has conducted in Bengali but the data has been analysed in English using statistical tools and graphical presentation. The main focus of this study is to investigate the service quality of parcel delivery company.

4.0 Theoretical Framework 
4.1 Definition of Mailing Operator and Courier Service
 (a) “Mailing Operator” means an operator other than the designated national public postal operator which provides certain specific mailing or postal service or delivery services but is not responsible for providing Universal Postal Services. Its services may include Parcels, Logistics, Delivery, Courier & Express services;
 (b) “Courier Service” means a person or company which provides mailing services to certain customers other than Universal Postal Services with higher or premium standard and price. Its services may include Parcels, Logistics, Delivery, Courier & Express services. 
(c). “Licensing Authority” Government may by notification in the official Gazette, constitute a Licensing Authority to grant licenses and to regulate the licensed Mailing Operators and Courier Services.

4.2 Classifications of Parcel Delivery Companies and their activities
Analyzing the information obtained from the Parcel Delivery Company, it can be seen that three types of licenses are issued by Mailing Operators and Courier Service Authority under the control of Department of Posts and Telecommunications. These are 
1) Domestic Courier Service,
2) International Courier Service and
 3) Licensing of Onboard Courier Service. 

4.3.1Domestic courier service establishments are further divided into seven categories 
1) Acu-1 class license for conducting business in Capital Dhaka and other City Corporation areas.
2) Acu-2 class license for conducting business in the district headquarters including capital city Dhaka and other city corporation areas.
3) Acu-3 category license for conducting business in the capital Dhaka, other city corporation areas and Upazila headquarters including district headquarters.
4) Class AQ-4 license for establishments engaged in domestic mailing and courier business throughout the country.
5) Class OC-5 license for establishments engaged in inward mailing and courier business on joint venture basis with foreign companies having joint investment with companies registered in Bangladesh.
6) Class AQ-6 license for establishments engaged in domestic mailing and courier business in Bangladesh as franchisees of foreign mailing operators and courier service companies in Bangladesh.
7) Class AQ-7 license for establishment engaged in domestic mailing and courier business in Bangladesh as a wholly owned foreign investment company registered with Bangladesh Investment Board and competent authority.

4.4 International mailing operators and courier service establishments are divided into four categories.
1) AKU-1 category license for establishment engaged in business with 1 other hub or principal company engaged in international mailing and courier business.
2) AKU-2 class license for establishments engaged in international mailing and courier business on the basis of joint venture of foreign company with joint investment with company registered in Bangladesh.
3) AKU-3 license for establishments engaged in international mailing and courier business as franchises of foreign mailing operators and courier service companies in Bangladesh.
4) AKU-4 license for establishment engaged in international mailing and courier business in Bangladesh as a 100% foreign invested company registered with Bangladesh Investment Board and approved by appropriate authorities.

4.5 Onboard mailing operator and courier service establishment are divided into four categories.
1) Aboku-1 license for establishments engaged in 100% domestic onboard mailing and courier business.
2) Aboku-2 license for establishments engaged in onboard mailing and courier business on the basis of joint venture of foreign companies with joint investment with companies registered in Bangladesh.
3) Aboku-3 license for establishments engaged in onboard mailing and courier business in Bangladesh as a franchise of foreign mailing operators and courier service companies in Bangladesh.
4) Aboku-4 license for establishments engaged in onboard mailing and courier business in Bangladesh as a 100% foreign invested company registered with the Bangladesh Investment Board and approved by appropriate authorities.

4.6 Provisions relating to booking, delivery, loss, destruction, theft of goods
1) Mailing Operators and Courier Service Institutions, while booking any product, shall accept three copies of the declaration containing the details of the weight, price, etc. of the said goods from the customer in the form prescribed by the Licensing Authority, and one copy of the said declaration shall remain with the customer, one copy of the package of the booked goods. The above will be attached and a copy will be preserved in the office.
2) Every mailing operator and courier service establishment shall deliver the goods received for delivery to the recipient on time.
3) If the booked goods are lost or destroyed, the mailing operator and the courier service company will provide the compensation.
4) The sender will be responsible for the goods delivered through false or false declaration of the sender or recipient.

4.7 Penalty for contravention 
(1) Whoever, in contravention carries, receives, tenders or delivers letters, or collects letters, or operates the business of Mailing Operator or Courier Service, shall be punishable with fine which may extend to Taka fifty thousand for every incident for every such letter or such business.
 (2) Whoever, having already been convicted of an offence under this section, is again convicted thereunder, shall, on every such subsequent conviction, be punishable with fine which may extend to Taka two lakhs.”|

5. Data Analysis and Findings
Mailing Operators and Courier Services Authority is working to provide license to  parcel delivery companies and monitor their activities. Analyzing the income received for license renewal and issuance of new license from 2013-2014 to 2021-22, it can be seen that the amount of income is continuously increasing from 2019-20 to 2021-22. At the beginning of licensing, this amount of income was low.
5.1 Government revenue earning from issue and renewal of licenses from mailing operators and courier service companies in the last five years.
	Name of year
	Revenue earned
	comments

	2013-14
	6735000
	

	2014-15
	5312000
	

	2015-16
	7548000
	

	2016-17
	11991925
	

	2017-18
	9816647
	

	2018-19
	9121236
	

	2019-20
	12763550
	

	2020-21
	13103528
	

	2021-22
	16835735
	




Figure 1: Year wise revenue income of government


 5.2 Consumer’s response and data analysis:
a) Satisfaction level with the service provided by Parcel Delivery Companies 
The customers were asked about the service quality provided by the parcel delivery company. Where the service was up to the mark and were they happy with the service they received. Among the 30 customers 23 respond that they are happy with the services and 7 customers express their negative feelings with the service they received.
	                          satisfied
	               Not satisfied

	                            23
	                7




Figure 2: Satisfaction level of consumers

b)  Number of getting   in time delivery- from Parcel Delivery Companies:
The customers were asked whether they get the delivery in time or not by the parcel delivery company. Due to some valid reason or in some case due to negligence the customer does not get their parcel in time. Among the 30 customers 63 % of them respond that they get their parcel in time and 37 % customers express that they do not get their parcel in time.
	Getting   in time delivery (Yes)
	 Not getting   in time delivery(no)

	                            19
	                11



Figure 3: Receiving rate of   in time delivery


c) Parcel getting without any damage/with damage from Parcel Delivery Companies  
The customers were asked whether they get their parcel without any damage or there are some cases of damage. Among the 30 customers 24 respond that they get their parcel without any damage and 6 customers mentioned that sometimes they do not get their parcel as it is and there are some damages of their parcel and they fall in a loss.
	parcel getting without any damage (Yes)
	parcel getting with any damage (no)

	                            24
	                6




a) Figure 4: Parcel getting without any damage/with damage
d) Getting compensation for damage of parcel: 
The customers were asked about getting the compensation for damages Among the 30 customers only 4 customers express their grievance for not getting the compensation for damages. The other 26 customers replied that the damages were minor and they do not claim for damages.

	                       Getting compensation (Yes)
	Getting no compensation (No)

	                            26
	4




a) Figure 5: Getting compensation for damage of parcel

6.0 Director General of Postal Department's statement, achievements and future plans:
Postal service is a very old service in Bangladesh and its operations are spread over remote areas of the country. 118 mail cars have been procured under the project "Strengthening Postal Transport System" as a step to improve the postal service to provide postal services to the public at the earliest in keeping with the times.
In "Bangladesh Vision Plan (2010-2021) Realization of Vision 2021" 8500 Post Offices have been converted into Post E Centers to improve postal services.
Mail processing and logistics service centers with advanced technology are under construction at 14 important locations of the country. Apart from this, the matter of connecting frozen vans to the transport sector of the postal department is also under active consideration in order to deliver the goods at the earliest while maintaining the quality of the products.
7.0 SWOT analysis of post office:
Strengths: The main strength of the Bangladesh Post Department is its reach and familiarity across the country. Once upon a time postal service was very popular with public and private sector. With the passage of time, the postal department is providing services to the public by taking advantage of modern technology. Sophisticated sorting machines, improved mail tracking equipment, increased number of mail cars including vehicles with frozen facility for mail transportation etc.
Weaknesses: One of the weaknesses of the Bangladesh Postal Department is not being able to modernize the postal service in time in keeping with the massive development of information technology. Moreover, not being able to train the existing manpower, not being able to provide the necessary mail and not being able to hire manpower as per the requirement is one of the main reasons for the current fragile condition of the postal department.
Advantages: Modern postal services are expanding in the country. The government is determined to modernize the postal service. People's interest and skills in technology are increasing day by day. There is a great improvement in all kinds of communication systems. By 2026, technology-based mail processing and e-commerce hub will be built in the country.
 Threat: 
The postal department is a very big institution. It has branches all over the country and even in remote areas. Nothing in this section can be changed overnight. Moreover, through technology, people are able to do many jobs in this department in the fastest time and people are getting used to it.




8.0 Recommendations:
 Recommendation: In order to increase the service quality of parcel delivery company in Bangladesh, create a mentality of providing public service and provide accountable service, the postal department needs to be radically reformed and reorganized. For this purpose, the following recommendations must be implemented.

1) Provision of high-speed postal vehicles with frozen facility.
2) All post offices in the country should be brought under postal system with tracking facility.
3) Measures should be taken to introduce advanced packing facilities to ensure quality and safe delivery of parcels.


	serial no
	Action required
	People/Organization involve
	Time-line
	Resources required

	1
	Purchase of high speed vehicle with frozen facility.
	Directorate of posts
	1 year
	11700 Million (BDT) 
driver

	2
	Introduce tracking system in all post offices of Bangladesh.
	Directorate of posts
	1 year
	25000 bar code machine

	3
	Taking initiative for introduce modern packing and packaging system
	Directorate of posts
	1 year
	skilled manpower, 


Action plan for implementation of recommendations:


9.0 Conclusion:
Parcel delivery companies serve the people through their work but there is a considerable gap in providing quality services. Due to lack of quality delivery center, lack of manpower, lack of sufficient vehicles, failure to understand the importance of working environment development, indifference, lack of supervision etc., they are not able to raise the quality of their service to the desired level. Moreover, the main objective of parcel delivery companies is profit. Therefore, in many cases, they only provide the minimum service required to retain customers. In this regard, the Department of Posts and Telecommunications is taking various initiatives to provide groundbreaking services to the people in this sector through two departments. By modernizing the Department of Posts, parcel delivery companies will face competition and mailing operators and couriers.
 Parcel delivery companies are being licensed through the Service Authority. Besides, they are imposing various conditions to increase the quality of their services. For this purpose, the work of enacting new laws is also in process. Due to the proper role of the government, the service of the parcel delivery company will also improve, this important sector will get a touch of modernity.
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পার্সেল ডেলিভারি কোম্পানীর নিকট প্রশ্ন


উত্তরদাতার নামঃ
প্রতিষ্টানের নামঃ
প্রতিষ্টানের লাইসেন্স নংঃ      
প্রতিষ্টানের ঠিকানাঃ      


১) কতদিন যাবত ব্যবসা পরিচালনা করছেন?
২) লাইসেন্স এর জন্য প্রথম কবে আবেদন করেছেন?
৩)লাইসেন্স পেতে কতদিন সময় লেগেছে ? নির্ধারিত সময়ে না পেলে কারণ ।
৪) পরিবহণের সময় পণ্য নষ্ট হলে ক্ষতিপূরণ  প্রদান করেন কি না ?
৫)পণ্য পরিবহনের  চার্জ কিভাবে নির্ধারণ করেন ?
 ৬) হোম ডেলিভারি দেয়া হয় কিনা ? হলে কী পরিমাণ চার্জ বেশি দিতে হয় ?
৭) অবৈধ মালামাল কেউ পাঠাচ্ছে কিনা তা কিভাবে যাচাই করেন ?




Questions to parcel delivery companies

1) How long have you been running the business?
2) When did you first apply for a license?
3) How long did it take to get the license? Reasons for not getting it on time.
4) Do you pay compensation if the product is damaged during transportation?
5) How do you determine the cost of transportation?
 6) Home delivery is provided? If so, how much charge to pay more?
7) How do you check whether someone is sending illegal goods?


                                










নিয়ন্ত্রনকারী কতৃপক্ষের নিকট প্রশ্ন:

১)সকল পার্সেল ডেলিভারী কোম্পানীকে লাইসেন্স এর আওতায় আনা হয়েছে কিনা ?
২)যেসব কোম্পানী লাইসেন্স এর আওতায় আসেনি তাদের প্রতি কোন আইনগত  ব্যবস্থা গ্রহনের বিধান আছে কিনা ?
৩) পার্সেল  ডেলিভারী কোম্পানীর নিকট হতে নতুন লাইসেন্স প্রদান ও লাইসেন্স নবায়ন বাবদ গত পাচ বছরে  সরকারের কী পরিমাণ আয়  হয়েছে ?
৪) পার্সেল  ডেলিভারী কোম্পানী কতৃক কোন ব্যক্তি ক্ষতিগ্রস্ত হলে আইনগত কী প্রতিকার পেতে পারে এবং এতে আপনাদের ভূমিকা কী ?

QUESTIONS TO REGULATORY AUTHORITIES
1) Whether all parcel delivery companies have been brought under license?
2) Is there any legal action against the companies that are not covered by the license?
3) What amount of revenue has the government received in the last five years for issuing new licenses and renewing licenses from parcel delivery companies?
4) What legal remedies can be obtained if any person is harmed by the parcel delivery company and what is your role in this?

                                                   
                                                




সেবা গ্রহিতার নিকট প্রশ্ন

সেবা গ্রহিতার নামঃ                                                                বয়সঃ
ঠিকানাঃ


১) পার্সেল ডেলিভারীর জন্য আপনি কোন ধরণের প্রতিষ্টানে যান ।
সরকারি ডাক বিভাগ নাকি প্রাইভেট  পার্সেল ডেলিভারী কোম্পানীতে ?
২)  কোনটিতে খরচ কম , সরকারি   ডাক বিভাগ নাকি প্রাইভেট  পার্সেল ডেলিভারী কোম্পানীতে ?
৩) প্রাইভেট পার্সেল ডেলিভারী কোম্পানী  আপনার প্রেরিত/প্রাপ্ত পার্সেল কি যথাসময়ে ডেলিভারী দিতে পারে ?
৪) প্রাইভেট  পার্সেল ডেলিভারী কোম্পানী কতৃক  আপনার প্রেরিত/প্রাপ্ত পার্সেল ক্ষতিগ্রস্ত হলে ক্ষতিপূরণ দাবী করেছেন কিনা ? করে থাকলে কি হারে ক্ষতিপূরণ পেয়েছেন?
৫) পার্সেল প্রেরণের প্যাকেট  আপনি নিজে করেন না পার্সেল ডেলিভারী কোম্পানী করে ।
৬ পার্সেল প্যাকেজিং আরো উন্নত করা প্রয়োজন  বলে আপনি মনে করেন কিনা ?
৭) পার্সেল ডেলিভারী কোম্পানীর সেবা নিয়ে  কি আপনি সন্তুষ্ট ?


                                   Question to the service recipient

1) Which establishment do you go to for parcel delivery?
Government postal department or private parcel delivery company?
2) Which one costs less, government postal department or private parcel delivery company?
3) Can the private parcel delivery company deliver your sent/received parcels on time?
4) Whether the private parcel delivery company has claimed compensation if your sent/received parcel is damaged? If you have received compensation at what rate?
5) You do not send parcels by yourself, the parcel delivery company does.
6) Do you think that Parswell packaging needs to be improved?
7) Are you satisfied with Parswell delivery company's service?
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